Inventory Alcohol Marketing Regulations
With this form STAP, the Dutch Institute for Alcohol Policy, would like to ask you to fill out information regarding
alcohol marketing regulations in your country.
First, we will ask you to give an overview of the different alcohol marketing regulations that exist in your country.
Next, some general questions about time bans and the monitoring system in your country will follow. Finally, we
will ask you to fill out more specific questions per regulation. We have included separate Regulation Forms for this
part of the questionnaire. For each alcohol marketing regulation that exists, please fill out a separate Regulation
Form (please let the number of the form correspond with the number in the table on page 1 of this questionnaire,
where you summarized all existing regulations).
Thank you very much for participating and providing the data!

Organization:

Horizonti 21 Foundation

Country:

Bulgaria

Date:

06/04/2010

1. Overview Alcohol Marketing Regulations
Below, please fill out all regulations on alcohol advertisement and alcohol sponsorship and promotion that exist in
your country.
*With Coverage we would like to know which types of alcohol marketing are being covered by the regulation (e.g.
cinema, digital media, event sponsoring, outdoor, print, promotional items, radio, tv, sport sponsoring, etc.)

Alcohol Marketing Regulations Questionnaire

No.

1.

Name Regulation
(original)
Закон за
здравето

Name Regulation
(English translation)
Low of Health

Date latest
update

Link to original text

2009

Type of
Regulation
Statutory/ Legal
Non-statutory/
Self regulation
Co-regulation

2.

Закон за радиота
и телевизията

Law for the Radio and
Television

2010

Statutory/ Legal
Non-statutory/
Self regulation
Co-regulation

3.

4.

Кодекс за
отговорна
търговска
комуникация и
етични
стандарти на
членовете на
Съюза на
пивоварите в
България

НАЦИОНАЛНИ
ЕТИЧНИ
ПРАВИЛА
ЗА РЕКЛАМА И
ТЪРГОВСКА
КОМУНИКАЦИЯ
В Р БЪЛГАРИЯ

CODE OF
RESPONSIBLE
COMMERCIAL
COMMUNICATIONS
AND
ETHICAL
STANDARDS OF THE
MEMBERS OF
THE UNION OF
BREWERS IN
BULGARIA

2009

NATIONAL ETHICAL
rules for advertising
and commercial
communication in the
Republic of BULGARIA

2009

www.pivovari.com

Statutory/ Legal
Non-statutory/
Self regulation
Co-regulation

www.nss-bg.org

Statutory/ Legal
Non-statutory/
Self regulation
Co-regulation
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Coverage*

Tv
Radio
Cinema
Sponsoring
Internet /
digital media
Outdoor
Print
Prom. Items
Other, namely:

Tv
Radio
Cinema
Sponsoring
Internet /
digital media
Outdoor
Print
Prom. Items
Other, namely:

Tv
Radio
Cinema
Sponsoring
Internet /
digital media
Outdoor
Print
Prom. Items
Other, namely:

Tv
Radio
Cinema
Sponsoring
Internet /
digital media
Outdoor
Print
Prom. Items
Other, namely:
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2. Watersheds / Time bans
We would like to know more about time bans or watersheds in your country on alcohol marketing on TV, radio and
in the cinema. Also if no alcohol advertising is allowed at all for this type of medium, please indicate.

Time ban on TV?
Is there a watershed (time ban) for alcohol advertising on TV in
1
your country?

2

In which regulation is the TV time ban embedded?

3

Is sponsorship of TV programmes during this watershed still
permitted? (e.g. a movie or soap series sponsored by an
alcohol producer)
Is sponsorship of events that are televised during this
watershed still permitted? (e.g. a football match sponsored by
an alcohol producer).
Are Corporate Social Responsibility messages of an alcohol
producer still permitted on TV during the watershed? (e.g.
‘Drink Responsibly’ campaigns).

4

5

Yes, namely: The indirect
advertisement of spirit beverages
cannot be transmitted in radio
and television programmes
before 22.00 hours.
No  go to question 6
Low of Health
Yes
No
Yes
No
Yes
No

Time ban on radio?
6

Is there a watershed (time ban) for alcohol advertising on the
radio in your country?

7

In which regulation is the radio time ban embedded?

8

Is sponsorship of radio programmes during this watershed still
permitted? (e.g. a radio program sponsored by an alcohol
producer)
Is sponsorship of events that are broadcast on the radio during
this watershed still permitted? (e.g. a football match sponsored
by an alcohol producer).
Are Corporate Social Responsibility messages of an alcohol
producer still permitted on the radio during the watershed?
(e.g. ‘Drink Responsibly’ campaigns).

9

10

Yes, namely:
No  go to question 11

Yes
No
Yes
No
Yes
No

Time ban in the cinema?
11

Is there a watershed or ban on alcohol advertising in the
cinema in your country?

12

In which regulation is the cinema time ban embedded?
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Yes, namely:
No  go to next part (3)
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3. Monitoring system
We would like to know more about organizations that monitor the adherence to alcohol marketing (regulations) in
your country.
Please fill out in the table below as many organizations you know in your country that monitor whether (part of)
the alcohol marketing regulations are being adhered to by the parties that the regulations concern (e.g. alcohol
producers, broadcasters, etc).
We are interested in the monitoring of statutory as well as non-statutory regulations or co-regulation.
* In the final column you can indicate which types of data are used by the monitoring organization. Where do the
data come from? You can select multiple options if necessary.

Name
organization

Which
regulation
is/are
monitored?

Independent
from
commercial
interests?

Official part
of the
regulation
system?

Monitoring
routinely/
systematically
?

Includes
marketing
other than on
TV, radio, print
or outdoor?

Source data used:*

Council for
electronic
media

statutory

Yes
No

Yes
No

Yes
No

Yes
No

Academic organization
Advertising sector
Alcohol industry
Government
Own inventarisation
Public health NGO
Research agency
Other, namely:

Selfregulatory
Council of
Beer
Producers

SR

Yes
No

Yes
No

Yes
No

Yes
No

Academic organization
Advertising sector
Alcohol industry
Government
Own inventarisation
Public health NGO
Research agency
Other, namely:

National
council for
selfregulation

SR

Yes
No

Yes
No

Yes
No

Yes
No

Academic organization
Advertising sector
Alcohol industry
Government
Own inventarisation
Public health NGO
Research agency
Other,
namely:complaints
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Regulation Form No. 1
Organization:

Horizonti 21 Foundation

Country:

Bulgaria

Date:

05/02/2010

Below, please indicate the name of Regulation No. 1 and provide the definition of alcohol advertising/alcohol
marketing according to this regulation (if there is one).

Name Regulation No. 1:

Law of Health

Does the regulation provide a definition of
alcohol advertising or alcohol marketing?

Yes
No

What is the definition of alcohol advertising or
alcohol marketing according to this
regulation?

Alcohol Advertising: "Direct advertisement" is each form
of commercial message, note or recommendation,
aiming promotion of alcohol beverages and/or their
consumption by using the beverages themselves or
activities, connected with their consumption, production
and distribution.
"Indirect advertisement" is each form of commercial
message, note, recommendation or activity, using name
or manufacturer's name of alcohol beverage, as well as
name or manufacturer's name of producer of alcohol
beverages on products and goods, which are not
alcohol beverages.
Alcohol Marketing:

How many articles about alcohol advertising/
marketing does Regulation No. 1 contain?

1
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Please describe all the relevant articles on alcohol advertisement or sponsorships/promotion of Regulation No. 1.
For each article we would like to ask you to fill out the original text (in your own language) as well as the English
translation of the article.
* To describe more than one article within the regulation please fill out the desired number of rows in the table.
The table is spread over multiple pages. Use as many rows as are necessary (you can leave the rest open).
**The type of restriction can be on the volume of alcohol advertising (e.g. the advertising is not allowed to
reach an audience consisting of > 25% minors) or it can be a content-related article (e.g. the ad is not allowed to
display social/sexual success).
After filling out the separate articles, please pay attention to the final questions about this regulation at the end
of the Regulation Form.

Article
(paragraph)*

Type of restriction**

Art.55 (1)

Volume
Content
Both
Other,
namely:

Art.55 (2). 1

Volume
Content
Both
Other, namely:age

Text article
Original text: Забранява се пряката реклама на спиртни напитки.
English translation: The direct advertising of spirit beverages shall be
prohibited.

Original text: Непряката реклама на спиртни напитки и рекламата
на вино и бира не може:
1. да е насочена към лица под 18-годишна възраст, както и да се
излъчва в предавания или да се публикува в печатни издания,
предназначени за тях;
English translation: The indirect advertisement of spirit beverages and
the advertisement of wine and beer cannot:
1. be directed to persons below 18 years of age, as well as be
transmitted in programmes or published in printed publications,
designated for them;

Art.55 (2). 2

Volume
Content
Both
Other, namely:age

Original text: 2. да използва лица под 18-годишна възраст като
участници;
English translation: 2. use persons below 18 years of age as
participants;
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Article
(paragraph)
Art.55 (2). 3

Art.55 (2). 4

Art.55 (3)

Type of restriction
Volume
Content
Both
Other, namely:
Volume
Content
Both
Other, namely:

Volume
Content
Both
Other, namely:time

Text article
Original text: 3. да свързва употребата на алкохолни напитки със
спортни и физически постижения или с управление на превозни
средства;
English translation: 3. connect the use of alcohol beverages with
sport or physical achievements or with driving of vehicles;
Original text: 4. да съдържа неверни твърдения относно полза за
здравето, социално или сексуално благополучие или да
представя въздържанието или умереността в отрицателна
светлина.
English translation: 4. contain claims about usefulness for health,
social or sexual well-being or present the abstention or the
temperance in negative aspect.
Original text: Непряката реклама на спиртни напитки не може да
се излъчва в радио- и телевизионни предавания преди 22,00
часа.
English translation: The indirect advertisement of spirit beverages
cannot be transmitted in radio and television programmes before
22.00 hours.
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Next, we have some general questions about Regulation No. 1.

1

Are there any regulations at the national or European level
that are in conflict with this alcohol marketing regulation? (e.g.
free trade agreements)

2

Are there marketing practises used in your country that are
not covered by this regulation? (e.g. buzzmarketing, editorial
pieces, Corporate Social Responsibility campaigns, direct
marketing etc.)

3

Which stakeholders are addressed by the (articles about
alcohol marketing/advertising of the) regulation?

Yes, namely:
No
I don’t know
Yes, namely: internet, billboards,
campaigns
No, all marketing practices are
covered
Alcohol producers
Retailers
Catering & Hospitality service
Alcohol distributors/Wholesalers
Broadcasters/Publishers
Marketers/Advertising agency
Other, namely:

The final questions concern three topics: the public availability of the ‘complaints’, the pre-screening procedure
and the complaint system.
* The ‘evaluating committee’ can be an Advertising Committee, but it can also be a judge, an ombudsman, a civil
servant or another organization that handles complaints or indications of violations of the regulation.
** A pre-screening system offers the possibility or obliges the advertiser to have the ads checked against the rules
of the regulation before being broadcast/published.

How publicly available?
4

Is the text of the regulation publicly available?
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Yes
No
I was not able to find this. I
searched in the following sources:

7/29/2010

Alcohol Marketing Regulations Questionnaire

5

Are complaints or notifications/indications of possible
violations of the regulation publicly available?

Yes, see www.cem.bg
No
I was not able to find this. I
searched in the following sources:
Other, namely:

6

Are the decisions of the ‘evaluating committee’ publicly
available? *

Yes, see www.cem.bg
No
I was not able to find this. I
searched in the following sources:
Other, namely:

7

Is data about the compliance (after adjudication/verdict)
publicly available?

Yes, see www.cem.bg
No
I was not able to find this. I
searched in the following sources:
Other, namely:

Pre-screening procedure
8

Is there a pre-screening procedure for the ads available? **

Yes, for all media
Yes, but only available for the
following media:
No  go to question 11
I was not able to find this. I
searched in the following sources:
Other, namely:

9

Is the use of the pre-screening procedure voluntary?

Yes
No, it is obligatory
I was not able to find this. I
searched in the following sources:
Other, namely:

10

Is the decision according to the pre-screening binding for the
stakeholders?

Yes
No, compliance to the prescreening decision is voluntary
I was not able to find this. I
searched in the following sources:
Other, namely:
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Complaint system
11

Can everybody file a complaint or point out a possible
violation of the regulation?

Yes
No, filing complaints is limited to:
I was not able to find this. I
searched in the following sources:
Other, namely:

12

Which organisation is responsible for processing the
complaints? (please provide name in your own language and in
English)

Original name:Съвет за
електронни медии
English translation: Council for
Electronic Media

13

What is the composition of the ‘evaluating committee’?

experts

14

Who is responsible for the composition of the ‘evaluating
committee’?

Committee elected by:
Committee appointed by:

15

Do young people have a vote in the adjudication process?

Yes
No
I was not able to find this. I
searched in the following sources:

16

Which sanctions can the 'evaluating committee’ apply?
(multiple answers are possible):

Other, namely:
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Recommendation
Public shaming (e.g. press
release)
Restriction broadcasting rights
Financial penalty between
250 and 2500 euro
Other, namely:
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Regulation Form No. 2
Organization:

Horizonti 21 Foundation

Country:

Bulgaria

Date:

05/02/2010

Below, please indicate the name of Regulation No. 2 and provide the definition of alcohol advertising/alcohol
marketing according to this regulation (if there is one).

Name Regulation No. 2:

Law for the Radio and Television

Does the regulation provide a definition of
alcohol advertising or alcohol marketing?

Yes
No

What is the definition of alcohol advertising or
alcohol marketing according to this
regulation?

Alcohol Advertising:

How many articles about alcohol advertising/
marketing does Regulation No. 2 contain?

1

Alcohol Marketing:

Please describe all the relevant articles on alcohol advertisement or sponsorships/promotion of Regulation No. 2.
For each article we would like to ask you to fill out the original text (in your own language) as well as the English
translation of the article.
* To describe more than one article within the regulation please fill out the desired number of rows in the table.
The table is spread over multiple pages. Use as many rows as are necessary (you can leave the rest open).
**The type of restriction can be on the volume of alcohol advertising (e.g. the advertising is not allowed to reach
an audience consisting of > 25% minors) or it can be a content-related article (e.g. the ad is not allowed to display
social/sexual success).
After filling out the separate articles, please pay attention to the final questions about this regulation at the
end of the Regulation Form.
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Article
(paragraph)*

Type of restriction**

Art.80 (3). 1

Volume
Content
Both
Other,
namely:

Art.80 (3). 2

Art.80 (3). 3

Art.80 (3). 4

Art.80 (3). 5

Art.80 (3). 6

Art.80 (3). 7

Volume
Content
Both
Other,
namely:
Volume
Content
Both
Other,
namely:
Volume
Content
Both
Other,
namely:
Volume
Content
Both
Other,
namely:
Volume
Content
Both
Other,
namely:
Volume
Content
Both
Other,
namely:

Text article
Original text: Рекламата на всички видове алкохолни напитки
трябва да бъде съобразена със следните изисквания:
1. да не е насочена към малолетни и непълнолетни или да се
излъчва в предавания за тях;
English translation: The commercials for all kinds of alcoholic
beverages must comply with the following requirements:
1. not to be directed to minors and underage persons or to be
broadcast in programmes for them;
Original text: 2. да не използва малолетни и непълнолетни като
изпълнители или в частност да представят малолетни и
непълнолетни, употребяващи тези напитки;
English translation: 2. not to use minors and underage as performers
or, in particular, present minors and underage using these beverages;
Original text: 3. в съдържанието на рекламата употребата на
алкохол да не се свързва със спортни и физически постижения
или с управлението на превозни средства;
English translation: 3. the contents of the commercials must not be
related to sport and physical achievements or driving vehicles;
Original text: 4. да не се твърди, че алкохолните напитки
притежават терапевтични качества, имат стимулиращ или
успокояващ ефект, или че решават лични проблеми;
English translation: 4. not to maintain that the alcoholic beverages
possess therapeutic qualities, have stimulating or sedative effect or
that they solve personal problems;
Original text: 5. да не насърчава прекалената консумация на
алкохолни напитки или да представя въздържанието или
умереността в отрицателна светлина;
English translation: 5. not to encourage the excessive consumption of
alcoholic beverages or present the abstention or the moderation in
negative light;
Original text: 6. да не подсказва, че високото алкохолно
съдържание допринася за положителните качества на
алкохолните напитки;
English translation: 6. not to suggest that the high alcoholic contents
contributes to the good quality of the alcoholic beverages.
Original text: 7. да не създава впечатлението, че употребата на
алкохол допринася за социален или сексуален успех.
English translation: 7. not to create impression that the using of
alcohol contributes to a social or sexual success.
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Next, we have some general questions about Regulation No. 2.

1

Are there any regulations at the national or European level
that are in conflict with this alcohol marketing regulation? (e.g.
free trade agreements)

2

Are there marketing practises used in your country that are
not covered by this regulation? (e.g. buzzmarketing, editorial
pieces, Corporate Social Responsibility campaigns, direct
marketing etc.)

3

Which stakeholders are addressed by the (articles about
alcohol marketing/advertising of the) regulation?

Yes, namely:
No
I don’t know
Yes, namely:
other than radio and TV
No, all marketing practices are
covered
Alcohol producers
Retailers
Catering & Hospitality service
Alcohol distributors/Wholesalers
Broadcasters/Publishers
Marketers/Advertising agency
Other, namely:

The final questions concern three topics: the public availability of the ‘complaints’, the pre-screening procedure
and the complaint system.
* The ‘evaluating committee’ can be an Advertising Committee, but it can also be a judge, an ombudsman, a civil
servant or another organization that handles complaints or indications of violations of the regulation.
** A pre-screening system offers the possibility or obliges the advertiser to have the ads checked against the rules
of the regulation before being broadcast/published.

How publicly available?
4
Is the text of the regulation publicly available?

5

Are complaints or notifications/indications of possible
violations of the regulation publicly available?

Yes
No
I was not able to find this. I
searched in the following sources:
Yes, see www.cem.bg
No
I was not able to find this. I
searched in the following sources:
Other, namely:
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6

Are the decisions of the ‘evaluating committee’ publicly
available? *

Yes, see www.cem.bg
No
I was not able to find this. I
searched in the following sources:
Other, namely:

7

Is data about the compliance (after adjudication/verdict)
publicly available?

Yes, see www.cem.bg
No
I was not able to find this. I
searched in the following sources:
Other, namely:

Pre-screening procedure
8

Is there a pre-screening procedure for the ads available? **

Yes, for all media
Yes, but only available for the
following media:
No  go to question 11
I was not able to find this. I
searched in the following sources:
Other, namely:

9

Is the use of the pre-screening procedure voluntary?

Yes
No, it is obligatory
I was not able to find this. I
searched in the following sources:
Other, namely:

10

Is the decision according to the pre-screening binding for the
stakeholders?

Yes
No, compliance to the prescreening decision is voluntary
I was not able to find this. I
searched in the following sources:
Other, namely:

Complaint system
11 Can everybody file a complaint or point out a possible
violation of the regulation?

Yes
No, filing complaints is limited to:
I was not able to find this. I
searched in the following sources:
Other, namely:
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12

Which organisation is responsible for processing the
complaints? (please provide name in your own language and in
English)

Original name:Съвет за
електронни медии
English translation: Council for
electronic media

13

What is the composition of the ‘evaluating committee’?

experts

14

Who is responsible for the composition of the ‘evaluating
committee’?

Committee elected by:
Committee appointed by:

15

Do young people have a vote in the adjudication process?

Yes
No
I was not able to find this. I
searched in the following sources:

16

Which sanctions can the 'evaluating committee’ apply?
(multiple answers are possible):

Other, namely:
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Public shaming (e.g. press
release)
Restriction broadcasting rights
Financial penalty between
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Other, namely:
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Regulation Form No. 3
Organization:

Horizonti 21 Foundation

Country:

Bulgaria

Date:

05/02/2010

Below, please indicate the name of Regulation No. 3 and provide the definition of alcohol advertising/alcohol
marketing according to this regulation (if there is one).

Name Regulation No. 3:

CODE OF RESPONSIBLE COMMERCIAL
COMMUNICATIONS AND
ETHICAL STANDARDS OF THE MEMBERS OF
THE UNION OF BREWERS IN BULGARIA

Does the regulation provide a definition of
alcohol advertising or alcohol marketing?

Yes
No

What is the definition of alcohol advertising or
alcohol marketing according to this
regulation?

Alcohol Advertising:

How many articles about alcohol advertising/
marketing does Regulation No. 3 contain?

6

Alcohol Marketing:

Please describe all the relevant articles on alcohol advertisement or sponsorships/promotion of Regulation No. 3.
For each article we would like to ask you to fill out the original text (in your own language) as well as the English
translation of the article.
* To describe more than one article within the regulation please fill out the desired number of rows in the table.
The table is spread over multiple pages. Use as many rows as are necessary (you can leave the rest open).
**The type of restriction can be on the volume of alcohol advertising (e.g. the advertising is not allowed to
reach an audience consisting of > 25% minors) or it can be a content-related article (e.g. the ad is not allowed to
display social/sexual success).
After filling out the separate articles, please pay attention to the final questions about this regulation at the end

Page 16

7/29/2010

Alcohol Marketing Regulations Questionnaire

of the Regulation Form.

Article
(paragraph)*

Type of restriction**

Text article

I.

Volume
Content
Both
Other,
namely:

Original text:

Volume
Content
Both
Other,
namely:

Original text:

Volume
Content
Both
Other,
namely:

Original text:

II.

III.

English translation: І. RESPONSIBLE CONSUMPTION
- Commercial communications about beer should not encourage
excessive or irresponsible consumption, nor present abstinence or
moderation in a negative way;
- Commercial communications about beer should not suggest an
association with violent, aggressive, dangerous or anti-social
behaviour;
- Commercial communications about beer should not show people
who appear to be intoxicated or in any way imply that intoxication is
acceptable.
- Placement of a special wording to avoid misuse is obligatory to be
put on all TV, press, print, billboard and cinema ads of UBB
members. Letters size and placement of the wording is specified in
the Internal Regulations document (amendment 2009).

English translation: ІІ. CHILDREN AND ADOLESCENTS /MINORS/
- Commercial communications about beer should not be aimed at
minors or show minors consuming beer (Minors are defined as:
“Young people below the legal age – 18 years”.);
- Commercial communications about beer should not promote beer in
media, programmes or at events where the majority of the audience
are known to be minors.
- Placement of age-check on the websites for commercial
communications (brand websites) of beer producers is obligatory
(amendment 2009).

English translation: ІІІ. DRIVING AND MACHINE OPERATION
- Commercial communications about beer should not directly or
indirectly associate consumption with the act of driving vehicles of
any kind.
- In the commercial communications for beer it is forbidden the act of
driving to precede or to coincide with the act of drinking beer.
- Commercial communications about beer should not associate
consumption with the operation of potentially dangerous machinery or
with the performance of potentially hazardous activities.
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Article
(paragraph)
IV.

V.

VI.

Type of restriction

Text article

Volume
Content
Both
Other, namely:

Original text:

Volume
Content
Both
Other, namely:

Original text:

Volume
Content
Both
Other, namely:

Original text:

English translation: ІV. HEALTH AND MODERATE CONSUMPTION
- Commercial communications about beer must not attribute to the
beverage the property of preventing, treating or curing a human
disease or refer to such properties;
- Commercial communications about beer should comply with specific
legal requirements, including reference to government issued
sensible drinking guidelines or limits. Labelling, presentation, and
advertisements of beer must conform to the legislation of the
Republic of Bulgaria.
- Commercial communications about beer should not create any
confusion as to the nature and strength of beer;
- Commercial communications about beer should not present high
alcoholic strength in itself as a positive quality of the brand or as a
reason for choosing it. On the other hand, messages may not imply
that consuming beer of low alcohol content will avoid misuse. (This
rule does not apply to non-alcoholic beer.)

English translation: V. PERFORMANCE
- Commercial communications should not create the impression that
consumption of beer enhances mental ability or physical
performance, e.g. when engaging in sports;
- Commercial communications should not create the impression that
consumption of beer enhances social or sexual success.

English translation: VІ. PROMOTION AND SAMPLING
- No promotion should encourage irresponsible or anti-social
behaviour or alcohol misuse, in particular excessive consumption;
- Sampling is allowed at licensed or private premises, trade fairs or
occasions in accordance with local regulations. (Sampling includes
tasting.)
- No sampling of beer should be offered to minors.
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Next, we have some general questions about Regulation No. 3.

1

Are there any regulations at the national or European level
that are in conflict with this alcohol marketing regulation? (e.g.
free trade agreements)

2

Are there marketing practises used in your country that are
not covered by this regulation? (e.g. buzzmarketing, editorial
pieces, Corporate Social Responsibility campaigns, direct
marketing etc.)
Which stakeholders are addressed by the (articles about
alcohol marketing/advertising of the) regulation?

3

Yes, namely:
No
I don’t know
Yes, namely:
No, all marketing practices are
covered
Alcohol producers
Retailers
Catering & Hospitality service
Alcohol distributors/Wholesalers
Broadcasters/Publishers
Marketers/Advertising agency
Other, namely:

The final questions concern three topics: the public availability of the ‘complaints’, the pre-screening procedure
and the complaint system.
* The ‘evaluating committee’ can be an Advertising Committee, but it can also be a judge, an ombudsman, a civil
servant or another organization that handles complaints or indications of violations of the regulation.
** A pre-screening system offers the possibility or obliges the advertiser to have the ads checked against the rules
of the regulation before being broadcast/published.

How publicly available?
4

Is the text of the regulation publicly available?

Yes
No
I was not able to find this. I
searched in the following sources:

5

Are complaints or notifications/indications of possible
violations of the regulation publicly available?

Yes, see www.
No
I was not able to find this. I
searched in the following sources:
Other, namely:
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6

Are the decisions of the ‘evaluating committee’ publicly
available? *

Yes, see www.
No
I was not able to find this. I
searched in the following sources:
Other, namely:

7

Is data about the compliance (after adjudication/verdict)
publicly available?

Yes, see www.
No
I was not able to find this. I
searched in the following sources:
Other, namely:

Pre-screening procedure
8

Is there a pre-screening procedure for the ads available? **

Yes, for all media
Yes, but only available for the
following media:
No  go to question 11
I was not able to find this. I
searched in the following sources:
Other, namely:

9

Is the use of the pre-screening procedure voluntary?

Yes
No, it is obligatory
I was not able to find this. I
searched in the following sources:
Other, namely:

10

Is the decision according to the pre-screening binding for the
stakeholders?

Yes
No, compliance to the prescreening decision is voluntary
I was not able to find this. I
searched in the following sources:
Other, namely:

Complaint system
11 Can everybody file a complaint or point out a possible
violation of the regulation?

Yes
No, filing complaints is limited to:
I was not able to find this. I
searched in the following sources:
Other, namely:
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12

Which organisation is responsible for processing the
complaints? (please provide name in your own language and in
English)

Original name:
English translation: The
Commission of Arbitration

13

What is the composition of the ‘evaluating committee’?

the chairperson of the Council, a
representative of the Association of
Advertising Agencies and the
Association of Bulgarian
Broadcasters, a representative of
each nationally represented
consumer association which has
signed a co-operation
memorandum with UBB and a
representative of the academic
institutions

14

Who is responsible for the composition of the ‘evaluating
committee’?

Committee elected by: SelfRegulatory Council
Committee appointed by:

15

Do young people have a vote in the adjudication process?

Yes
No
I was not able to find this. I
searched in the following sources:
Other, namely:

16

Which sanctions can the 'evaluating committee’ apply?
(multiple answers are possible):
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Recommendation
Public shaming (e.g. press
release)
Restriction broadcasting rights
Financial penalty between
and
euro
Other, namely:
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